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Motivo de viaje

Motivo del viaje EUA Meéxico Canada Argentina  Colombia Brasil Espafia Bg;gga
Descansar 73.3 60.5 80.7 73.5 68.5 55.8 33.3 76.4
é\t((::t)ividades de aventura (Snorkel, Buceo, 8.0 10.2 6.1 12.0 106 8.7 11.3 8.6
Asistir a Boda 5.3 2.9 2.7 0.9 1.2 2.0 0.4 15
Luna de miel 5.2 7.2 4.0 3.1 8.3 21.7 34.6 6.1
Motivos culturales 1.2 1.9 14 2.4 2.5 3.1 10.4 3.6
Visita Amigos/Familia 1.1 5.2 1.2 1.3 1.3 0.5 3.0 0.6
Negocios 1.0 3.4 0.3 0.2 0.0 0.8 1.3 0.4
Viaje de Incentivos 0.9 0.6 0.8 11 0.5 0.8 0.4 0.4
Vida nocturna 0.9 1.3 0.8 0.9 1.2 15 0.4 1.0
SP(;((a:sizlnciar un evento cultural deportivo, 06 12 03 0.2 07 05 0.0 01
Otros 0.6 1.1 0.4 0.7 0.5 0.3 0.9 0.3
Salud y Bienestar 0.5 1.7 0.4 1.8 2.0 1.3 0.9 0.1
Convencion 0.4 0.7 0.4 0.4 0.5 1.0 0.4 0.0
Gastronomia 0.4 0.2 0.3 0.7 0.8 0.5 1.3 0.4
Contraer matrimonio 0.3 0.4 0.1 0.2 0.4 0.5 0.9 0.3
Congreso 0.1 1.6 0.2 0.7 0.9 1.0 0.4 0.0
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Edad del Turista

0% 50% 100%
Gran Bretafia e S N
Espafia . ! ! | | |
Colombia | ! | | |
Brasil !\ | | |
Argentina ! | | | |
Canada .\ /|
México !\ | |
EUA .\ | |
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
EUA Meéxico Canada Argentina Brasil Colombia Espafna Gran Bretana
Genz Hasta 12 afos 7.1 12.6 7.1 7.3 7.8 4.8 1.7 4.7
De 13 a 19 afios 5.9 6.3 4.6 5.6 5.6 3.0 2.5 4.3
Milennial m De 20 a 29 afios 20.2 26.4 18.2 27.4 24.6 28.6 35.2 25.5
1ennias B = pe 30 a 39 afios 21.3 26.4 17.6 26.8 31.2 38.0 41.1 18.6
Gen X m De 40 a 49 afios 19.5 15.1 194 15.0 15.9 13.3 10.4 135
m De 50 a 59 anos 15.4 8.6 18.7 10.2 10.4 7.9 5.3 19.0
BabyBoo l = De 60 afios 0 mas 10.5 4.6 14.3 7.7 4.5 4.3 3.8 14.3
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Nivel de Ingreso Anual (USD)

0% 50% 100%

Gran Bretafia e -/ [ |

Espafia e e

Colombia (S [y

Brasil ey ]

Argentina ey ] [

Canada . ' ] |

México ]

EUA s

EUA México Canada Argentina Brasil Colombia Espafa Gran Bretafna
MENOS DE $15,000 3.9 31.8 3.6 46.3 40.3 38.6 16.2 5.6
_ 15,000 A 24,999 4.0 28.0 4.1 21.1 25.5 15.8 26.1 5.4
Bajo M . 25,000 A $34,999 6.3 15.0 7.8 12.3 11.6 14.0 19.0 10.6
= 35,000 A $49,999 10.5 10.1 10.7 8.1 7.7 7.9 16.2 17.2
Medio l = 50,000 A $74,999 17.9 6.7 18.1 5.6 8.6 10.1 12.7 22.4
= 75,000 A $99,999 15.9 3.2 17.5 21 2.6 3.9 6.3 20.0
Alto = 100,000 A $149,999 19.1 2.4 18.4 3.2 1.5 3.1 2.1 111
= MAS DE $150,000 22.4 2.7 19.8 1.4 2.4 6.6 1.4 7.8
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Nivel de Ingreso Anual (USD)

0%
Gran Bretana
Espafa
Colombia
Brasil
Argentina
Canada
México

EUA

Menor a 50 K USD
m Entre 50 a 75 K USD
= Mayor 75 K USD
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EUA
24.7

17.9
57.4

50% 100%

México Canada Argentina Brasil Colombia Espafa Gran Bretana
84.9 26.2 87.7 85.0 76.3 77.5 38.8
6.7 18.1 5.6 8.6 10.1 12.7 22.4
8.3 55.7 6.7 6.4 13.6 9.9 38.8




Medio gue influyd en la eleccion del destino

Medio EUA México Canada Argentina  Colombia Brazil Espafia Bthizga
PUBLICIDAD EN INTERNET 31.3 37.3 31.8 32.9 36.8 42.1 25.0 24.7
REDES SOCIALES 28.2 36.8 16.8 41.4 30.5 37.7 30.2 20.8
AGENCIA DE VIAJES 26.9 19.0 39.8 23.0 28.6 23.0 37.5 41.3
SITIOS ESPECIALIZADOS DE VIAJE / BLOG 8.6 54 10.8 7.2 7.7 8.7 13.5 7.3
INFLUENCERS EN LINEA 7.9 4.4 4.4 2.0 6.0 2.7 3.1 5.4
YOUTUBE 5.5 10.8 6.4 7.9 14.0 12.0 115 3.9
TELEVISION Y RADIO 2.7 4.9 1.1 3.3 3.0 2.2 5.2 3.9
REVISTA / IMPRESO 1.8 2.8 1.2 2.0 3.0 2.7 6.3 3.5
TELEVISION 0.8 0.7 0.5 2.0 11 1.6 0.0 0.0
RADIO 0.1 0.1 0.5 0.0 0.0 0.0 0.0 0.0
ANUNCIOS EN LA CALLE 0.1 0.1 0.2 0.0 0.0 0.0 0.0 0.0
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Personas con guienes viaja

80.0
68.7
70.0 65.2
60.0 56.0
53.3
49.4 49.3
50.0 445 45.2
40.0 36.1
32.6

30.0 21976 5
20.0

10.5 10.510.3
- - 6.8I779291 I.9.3I9382I

., IinEnlls iR
SOLO CON MI PAREJA CON FAMILIARES CON AMIGOS
mEUA = México mCanadd =Argentina = Colombia =Brasii mEspafia = Gran Bretafia
Tamafio de Grupo México EUA Canada Argentina Brasil Colombia Espafa Gran Betrafia

2.6 2.9 Sl 2.6 2.5 2.9 2.4 28 2.4
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Estan

Gran Betrana
Espana
Colombia
Brasil
Argentina
Canada
México

EUA

=] a2 dias
m 3 a4 dias

cla

EUA
3.8

20.7

mDe 5 a7 dias 61.1
®m De 8 a 14 dias 12.8
m Mas de 14 dias 1.5

México
8.4
32.6
46.3
9.9
2.7

Canada

3.0
5.5
64.6
22.7
4.2

Argentina

7.7
16.2
28.4
36.8
10.9

Brasil
4.5

17.7

59.1

16.0
2.8

Colombia

5.6
9.5
52.4
30.7
1.8

Espafna
4.3
13.7
50.6
27.0
4.3

Gran Betraina

5.1
8.6
17.5
65.1
3.7

Estancia promedio

México

EUA

Canada

Argentina

Brasil

Colombia

Espafa

Gran Betrafa

7.5

6.1

5.7

8.1

9.4

6.4

6.9

7.0

10.4
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Veces en Destino

Gran Bretafna
Espana
Colombia
Brasil
Argentina
Canada
México

EUA

EUA México Canada Argentina Brasil Colombia Espana Gran Bretana
= Primera vez 52.3 43.8 50.7 68.3 80.5 81.5 824 68.2
m 2 veces 18.6 21.6 19.3 21.0 12.2 12.1 9.3 13.6
m 3 veces 9.4 11.7 10.3 4.7 3.8 2.8 29 8.7
® 4 0 mas veces 19.7 22.9 19.7 6.0 3.6 3.7 5.4 9.4
Tasa de retorno México EUA Canada Argentina Brasil Colombia Espaia Gran Betrana
49.9% 47.7 56.2 49.3 31.7 19.5 18.5 17.6 31.8
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Canal de Compra

60.0

50.0

40.0

30.0

20.0

' ONLINE AGENCIA DE WEB OFICINA-
AGENCIA DE VIAJES COMPARIA SITIO WEB DEL TIEMPO BUSCADOR DE SITIO RENTA TELEFONO TELEFONO DEL
(TRADICIONAL - HOTEL COMPARTIDO VIAJES VACACIONAL COMPANIA HOTEL
VIAJES AEREA -
) AEREA

= EUA 37.5 195 14.2 8.2 8.2 6.9 3.0 15 1.0
m México 27.3 26.4 16.2 7.6 2.7 10.8 4.5 3.1 1.4
m Canada 32.3 34.5 15.7 2.8 4.8 5.3 25 1.7 0.4
= Argentina 25.3 31.1 10.0 6.6 1.4 21.0 2.1 1.8 0.7
= Colombia 16.6 43.0 8.3 5.8 1.7 18.1 3.8 2.0 0.7
= Brasil 24.0 46.6 8.1 2.2 1.1 17.0 0.3 0.8 0.0
m Espafa 17.0 48.7 10.3 3.6 0.4 17.4 1.8 0.9 0.0
® Gran Bretafa 34.7 37.3 13.0 2.9 1.4 8.2 1.1 1.4 0.2
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Uso y tipo de paquete

70.0
62.2 505
56.8
47.7 48.2
8 37.7
33.7 33.1
26.4
23. 25.6 24.6
19.4
13.8
12.7 12.9 12.3
10,5 1 17
5 20 41
1.8
07 -II 08

ALL INCLUSIVE NO USO PAQUETE AVION Y HOTEL AVION, HOTEL Y UN ALIMENTO
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Tipo de Hospedaje

100.0

90.0

80.0

70.0

60.0
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40.0
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20.0

10.0

' TEMPO RENTA CASA DE CASA O
HOTEL COMPARTIDO VACACIONAL / FAMILIARES/AMIG CONDOMINIO HOSTAL
CASA RENTADA oS PARTICULAR

= EUA 81.2 9.9 5.5 1.5 1.4 0.6
= México 74.9 3.4 9.6 6.8 35 1.8
= Canada 84.4 5.4 57 1.3 2.3 0.9
= Argentina 73.1 3.5 9.4 2.6 1.1 10.0
= Colombia 83.4 2.4 8.9 2.2 0.8 2.2
= Brasil 88.5 7.7 1.5 0.8 0.0 1.5
= Espafia 81.5 2.6 7.3 2.6 0.9 5.2
= Gran Bretafa 90.5 1.2 3.5 0.7 0.1 4.0
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Distribucion del gasto (USD por persona)

Concepto EUA México Canada | Argentina Brasil Colombia | Espana Grarl

Bretana

2.5 2.9 2.4 2.3 2.4

$1,243 $1,018 S$1,422 S$1,213 | $1,652

Tarifa aérea S336 S141 S408 S514 S329 S473 S404 S551

Hospedaje S511 $209 S565 S443 S393 S504 S450 S555

SEENG $170 | $210 | $287 | $286 | $296 | $446 | $359 | $547
destino
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Distribucion del gasto (USD por persona)

Concepto EUA México Canada | Argentina Brasil Colombia Espafa Grarl
Bretana
2.6 2.5 2.9 2.4 2.3

Gasto total $1,260 $1,243 $1,018 $1,422 $1,213
Tarifa aérea $336 $141 S408 S514 $329 S473 S404 $551
Hospedaje S511 $209 S565 S443 $393 S504 S450 S555
Transporte
e S55 S50 S63 S73 S78 $89 S78 §72
Restaurantes 5132 S79 $150 5121 $106 $151 $146 S177
Centros
D octirnos S91 S65 S98 S96 S88 $110 $119 5128
Compras S134 $107 §125 5168 $189 $180 S161 $204
Tours $89 S65 S99 $138 $147 S144 S99 $109
Otros $133 $82 $132 $182 5181 5258 S60 $150
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Tours y entretenimiento

Tours EUA México Canada Argentina Brasil Colombia Espafia Brc;gga
Naturaleza 11.0 1.9 7.8 3.3 2.0 5.4 3.9 10.9
Entretenimiento 5.3 4.9 5.3 7.0 6.8 18.1 5.2 5.5
Cenotes y cavernas 134 13.4 12.4 27.1 24.1 32.9 37.3 17.5
Zonas arqueologicas 26.9 36.5 26.5 75.3 73.4 77.0 117.6 43.2
Ciudades cercanas 20.2 33.2 13.3 58.7 44.0 77.8 42.1 15.6
Parques recreativos 21.2 42.8 14.1 32.8 80.2 56.4 25.3 25.0
Actividades acuaticas 19.0 10.8 18.4 16.8 134 19.1 24.0 24.7
Deportes 1.2 0.4 1.2 0.2 0.0 2.0 0.9 1.2
% Turistas que hacen tours 52.5 56.1 47.9 66.6 85.7 84.5 82.0 58.7

* Porcentajes en cada tour sobre el 100% de los turistas de cada mercado
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Segundo Destino

Destinos EUA México Canada Argentina  Colombia Brasil Espafa BrC;Zga
Noches en un segundo destino 2.7 2.1 3.3 3.2 2.5 2.7 2.4 2.8
% turistas que pernoctan en otro destino 3.2 12.1 3.9 18.6 10.1 11.2 16.3 7.9
TULUM 25.8 20.2 26.4 38.8 23.4 31.8 36.8 30.9
PLAYA DEL CARMEN 22.0 28.9 9.7 24.7 42.9 36.4 13.2 7.3
ISLA MUJERES 21.0 15.8 11.1 23.5 22.1 20.5 10.5 5.5
MERIDA 11.7 10.3 25.0 16.5 7.8 6.8 31.6 27.3
COZUMEL 11.0 13.2 12.5 9.4 13.0 22.7 7.9 5.5
CANCUN 10.7 10.0 12.5 20.0 13.0 15.9 18.4 10.9
VALLADOLID 7.9 6.7 18.1 5.9 5.2 6.8 23.7 18.2
HOLBOX 7.2 12.5 12.5 35.3 6.5 0.0 21.1 18.2
BACALAR 5.8 21.4 12.5 15.3 3.9 4.5 23.7 10.9
PUERTO MORELOS 2.7 2.8 1.4 0.0 2.6 0.0 2.6 0.0
RIVIERA MAYA 1.7 1.7 4.2 2.4 0.0 2.3 0.0 0.0
CHETUMAL 1.4 4.7 0.0 0.0 1.3 0.0 5.3 0.0
MAHAHUAL 1.4 4.6 4.2 3.5 0.0 45 0.0 3.6
CAMPECHE 1.0 0.3 1.4 0.0 1.3 0.0 2.6 5.5
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Actividades

Actividades EUA México Canada Argentina Colombia Brasil Espafa Br((;azzga
ESTAR EN LA PISCINA'Y PLAYA. DISFRUTAR DEL BUFFET Y LA
ANIMACION. ALGUNOS PARQUES. 65.1 51.4 71.9 57.5 48.8 58.3 37.8 63.9
ACTIVIDADES DE NATURALEZA, SNORKEL, TIROLESAS,
CENOTES, ECOTURISMO. 9.4 22.3 7.0 16.6 24.3 23.6 24.4 10.3
\'\//:XT{,':R ZONAS ARQUEOLOGICAS, MUSEOS, COMUNIDADES 8.1 92 76 118 15.0 83 217 13.4
CENA ROMANTICA, PLAYA, COMPRAS, ACTIVIDADES EN 6.1 51 6.1 6.6 39 45 83 6.9
PAREJA.
CLUBS DE PLAYA, BARES, DISCOTECAS, FIESTAS NOCTURNAS. 3.4 3.2 1.7 3.1 3.8 2.2 0.6 0.9
ACTIVIDADES DEPORTIVAS, GOLF, BUCEO, PESCA
DEPORTIVA, CORRER. 1.6 0.4 15 0.3 0.3 0.3 0.0 0.7
,:\/IS”IESLTIR A UNA BODA, CONTRAER MATRIMONIO, LUNA DE 14 0.9 0.5 0.3 0.8 0.0 33 0.2
ASISTIR A EVENTOS COMO FESTIVALES CULTURALES,
MUSICALES, GASTRONOMICOS, DEPORTIVOS 1.3 0.7 0.7 0.0 0.6 0.3 0.6 0.5
RESTAURANTES RECONOCIDOS, GASTRONOMIA LOCAL Y
REGIONAL 1.1 13 1.2 1.8 0.5 0.0 1.1 1.7
ASISTIR A CONFERENCIAS, EXPOS, TEAM BUILDING,
INTEGRACION, INCENTIVOS. 11 2.8 0.4 0.0 0.8 1.9 11 0.3
YOGA, FITNESS, MEDITACION, TEMAZCAL, PADDLE. 1.1 2.0 1.2 1.5 0.2 0.0 11 0.9
PASEO EN YATE, RESTAURANTES GOURMET, GOLF, SHOPPING 0.4 0.7 0.2 05 11 0.6 0.0 0.3

DE MARCAS Y ARTICULOS DE LUJO.
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Personalidad con la que se identifico durante el viaje

Personalidad EUA México Canada Argentina  Colombia Brasil Espafia Br(;zga
CONSENTIDO 274 17.5 24.9 8.2 6.4 6.9 Sl 27.8
EXPLORADOR 17.0 21.0 17.2 214 29.3 18.4 26.8 18.9
ENAMORADO 16.0 14.5 15.5 12.9 17.0 36.7 43.2 18.5
ACTIVO 15.3 114 15.3 10.7 10.6 9.2 9.8 10.1
FOODIE 13.1 2.5 16.0 1.6 2.1 3.0 55 20.3
MOTIVADO 9.1 16.3 10.8 21.4 19.0 16.1 13.7 9.1
EN ARMONIA 8.3 13.8 11.0 19.2 5.1 3.9 7.7 1.7
PARTICIPANTE 6.4 3.3 6.1 3.3 2.5 5.2 2.2 3.0
FIESTERO 5.1 4.5 2.7 3.6 4.1 7.2 1.6 2.4
CONOCEDOR 2.9 12.0 15 17.9 20.1 9.2 14.8 2.8
TRENDY 2.0 11 2.5 1.4 1.0 0.7 0.5 1.6
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Destinos de competencia

Destino EUA México Canada Argentina  Colombia Brasil Espafa Grarj
Bretana
JAMAICA 12.8 0.2 17.6 3.2 1.7 2.8 1.9 23.7
LOS CABOS 9.4 19.5 3.5 0.0 1.2 0.0 1.9 0.8
REPUBLICA DOMINICANA 8.6 0.5 18.2 7.3 3.7 2.8 3.7 11.9
PUNTA CANA 7.7 0.9 7.8 21.0 22.4 21.1 13.0 0.8
HAWA 7.5 0.2 55 0.8 0.8 2.8 1.9 1.7
CANCUN 7.0 7.6 4.3 4.0 0.8 1.4 1.9 1.7
PUERTO VALLARTA 6.7 15.9 7.5 0.8 25 1.4 0.0 0.8
PLAYA DEL CARMEN 6.3 11.0 4.3 4.8 5.0 4.2 5.6 51
TULUM 6.3 5.1 3.8 2.4 1.2 8.5 0.0 0.8
BAHAMAS 6.2 0.4 2.9 0.8 0.4 1.4 0.0 0.8
PUERTO RICO 5.4 1.0 2.6 0.0 1.7 0.0 1.9 1.7
COZUMEL 5.2 4.4 1.7 0.8 0.8 4.2 0.0 25
FLORIDA 4.9 0.8 3.8 0.0 0.0 1.4 1.9 34
COSTA RICA 4.6 0.9 5.2 0.8 0.8 1.4 1.9 4.2
ISLA MUJERES 45 3.8 1.2 4.8 25 4.2 9.3 0.8
ARUBA 4.1 0.0 2.0 2.4 8.7 2.8 0.0 25
CUBA 2.4 4.2 24.9 13.7 7.5 2.8 14.8 16.9
EUROPA 1.9 0.4 2.0 3.2 3.7 2.8 0.0 0.8
BELICE 1.8 0.4 1.2 0.0 0.0 0.0 0.0 0.8
MIAMI 1.6 0.9 1.2 7.3 6.6 5.6 1.9 0.0
COLOMBIA 1.0 0.4 0.6 14.5 1.2 4.2 3.7 0.8
OAXACA 1.0 3.8 0.6 0.8 0.0 0.0 1.9 1.7
HOLBOX 0.9 4.3 1.2 0.0 0.4 0.0 1.9 3.4
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